BEYOND LIMITES, FOR LIFE

3 u3 a . | LIFE,an immersive sustainable lifestyle journey -
where art, nature, and humanity converge to craft experiences
that transcend moments and redefine the way we live. It is a
meticulously curated and deeply immersive world of light,
sound, design,architecture, and interaction - where every detail
speaksto both the sensesand the soul. Here, people are not
mere spectators,; they are immersedin a journey that rekindles
human connection, celebrates cultural heritage, and inspires a
sustainablefuture. For brandsand visionaries,3 13 g . ismore
than avenueor ajourney-it isasignaturelifestyle canvaswhere
stories, emotions, and innovations converge to create an
enduring legacy,resonating far beyond the presentand into the
sharedfuture of our planet.
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It isBREATH the origin of. life.

It isNATURE pristine, magnificent, eternal.
It isa LIFESTYLEXPERIENG#hapedby singularcultural and artistic heritage.

It is a PROFOUNDTOUCHt0 the human soul - awakening the essenceof untouched
nature, nurturing harmony between people and nature, binding people to one another;
preservingbeauty, safeguardinglegacy,and advancinga sustainablefuture.
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LIFEis a pioneering project shaped by the convergence of sustainability and cultural
artistry, with a missionto preserve nature and honor cultural values It unfolds asa one-
of-akind artistic journey, breaking all boundaries - a new intersection of Art and
Experience- creating profound connectionsbetween art, nature, heritage, and humanity,
guiding audiencesinto the deepestrealmsof emotion:

A Art Exhibition curated by Ace L&, Editor-in-Chiefof Art Republik Vietnam, showcasing
works from distinguished collectors, artists, and painters in Viethamand abroad.

A Site-specific Performing Arts - a contemporary breath flowing through the veins of
tradition - staged upon nature itself and directed by renowned Artistic Director Cao
Trung ( E Bdaturing exceptional Vietnameseand international artists.

A The Culinary Art of Fine Dining, where gastronomy is elevatedinto a refined art form,
crafted by Michelin-starred chefsfrom Viethamand acrossthe world .

A Wellness experiences by Six Sensesglobal experts: connecting people with nature,
with one another, andwith themselves- a holistic journey of body, mind, and soul.
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More than an exhibition or event, LIFE is a
creative platform where brands can embody and
share humanistic values in an aesthetic,
contemporary,and emotionally resonant context.
It is where individualsand enterprises encounter
a singular artistic creation of depth and vision -
reflecting a mindset and actions for sustainable
development - designed for priority guests, VIP
clients,and strategic partners, BODlevels
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LIFE | The defining edge, beyond all limits
The Distinctive Values of LIFE: Breaking All Boundaries
GiaO ®aeA EQIWPAL 3 Pha0d OEEE &1

(1) The Signature of Sustainable Lifestyle Creation.
(2) The Signature of an Exclusive Cultural & Artistic Heritage
Experience: a symphony of humanity, nature and heritage,
awakening pure emotions and i_nspirin'g all to cherish and preserve
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(3) The Signature of a MindBody- Soul Journey.
(4) Driving Social Impact for Sustainable Development.
(5) Engaging Governments, NGOs, Enterprises & Partners, visionary
Leaders, key Influencers and Media.
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Transformative
Partnership
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Brandscan unveil products or host events anywhere. But at LIFE those moments transcendinto
timelessstories - stagedwithin aniconic, multi-sensorysetting of nature, heritage, and art.

LIFEis more than a destination; it is a signature creative platform where brands embody their
philosophy of creativity, innovation, refined living, and sustainability. Everydetail is meticulously
curated to touch both the sensesand the soul - turning an event into alegacy,a cultural imprint
that endures




Touchpointsof LIFE
A People& emotion at the center: LIFEawakensfeelingsthrough nature and cultural heritage.

A Innovation without limits: LIFEredefinesthe art of live storytelling.
A Sustainability in action: Commitmentsare transformed into immersiverealities - where nature, light,

sound,visualart, and performance convergeinto aliving narrative.
A A diverse community of artists: LIFEcurates site-specific works. From sand and seato forests and
indigenousmotifs, everydetail becomesstorytelling material - real,immediate, before the audience

For brands, LIFEis not just a platform. It is where stories, emotions, and values are brought to life,
creating timelessconnectionswith people andthe world.



The strategic value LIFE brings to Brands.

A Brand positioning: Aligning brands with a culturaf artistic - sustainability project of global stature.

A Living sustainability messageTurning environmental commitments into tangible, felt experiences.

A Cultural influence:Placing brands at the heart of heritage preservation and creative innovation in Asia.

A Global communication impactA visual and emotional story with the resonance of iconic campaigns
but enriched with cultural and environmental depth on a worldwide scale.
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